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80% of members take domestic trips

	 U.S. HH	 AAA HH

Took trips......................................................53%.....................................................................80%

Plane trips...................................................43%.....................................................................61%

Used rental car........................................10%.....................................................................29%

Took a cruise.................................................8%..................................................................... 15%

Bus trips..........................................................3%........................................................................6%

Railroad trips...............................................2%........................................................................6%

Motor home....................................................2%........................................................................5%
		

	 TRIPS & TRAVEL LAST 12 MONTHS (CRUISE LAST 3 YEARS)

Business/Vacation.................................................................................................................78%

Room nights.................................................................................................................................... 13

Business.......................................................................................................................................26%

Room nights.................................................................................................................................... 15

Vacation/Personal..................................................................................................................66%

Room nights....................................................................................................................................... 9

	 HOTEL/MOTEL ROOM NIGHTS	

Members Love To Travel

 SOURCE: 2011 MRI AAA Living Reader Profile

Domestic Travel

Activities While Traveling
 
69% travel by car 

79% take weekend trips

80% take domestic trips

70% have stayed in a 
hotel in the past 12 months, 
almost double the national 
average of 43% 

61% travel by plane 

58% shop while on 
vacation, nearly double the 
U.S. average of 30%

26% participate in  
casino gambling 

34% have spent $3,000 
or more on a domestic vacation 
in the past 12 months, 
almost 4x the national 
average of 9.3%

27% visit theme parks 

26% take business trips

15% play golf

13% combine business/ 
vacation travel
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Members Love To Save

AAA MEDIA KIT | OUR MEMBERS

           84% of members say discounts influence purchases of $100 or more

Savings 

70% indicate that discounts 

have some influence or a major 

influence on their purchase of 

specific brands and services of

less than $100

84% indicate that discounts 

have some influence or a major 

influence on their purchase of 

specific brands of products and 

services of $100 or more

49% cite AAA Living Magazine 

as an information source to find 

information on the savings and 

benefits of the Show Your 	Card & 

Save® discount program

25% cite the AAA website and

20% cite the e-mail from AAA as 

sources used to find information 

about SYC&S discounts

75% have used a Show Your Card 

& Save® discount at a hotel/motel

Gasoline rebates............................. 78% 

Hotels...................................................... 83% 

Automobiles  
(auto parts & services).............. 72% 

Travel services  
and products..................................... 69% 

Restaurants........................................ 74% 

Groceries............................................... 67% 

Retail shopping............................... 64% 

Movies and  
entertainment................................... 59% 

Bookstores........................................... 49% 

Drug stores/Prescriptions......... 49% 

Camping, recreation  
& theme parks.................................. 51% 

Health care products................... 48% 

Home improvement....................... 48% 

Outdoor recreation......................... 44% 

Internet services............................. 39% 

Cellular phone  
services................................................. 41% 

Sports &  
sporting events................................ 42% 

Pet products....................................... 29% 

MEMBERS IDENTIFIED THEIR TOP 
DISCOUNT PREFERENCES

SOURCE: December 2009 Show Your Card & Save Awareness & Usage Study - ACG
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Members trust AAA for products and services that enhance their lives.

Many members join AAA for our unmatched roadside assistance pledge: 
AAA covers our members in any car, anywhere, anytime as a driver or a passenger. 
We take, on average, more than 200,000 roadside assistance calls per month.

Since its founding more than 100 years ago, AAA has served as the advocate 
for motorists on safety and other key issues. Today, through our grassroots 
public affairs initiatives in local communities, we provide funding for lifesaving 
equipment and information to keep motorists of all ages safe and informed. AAA is 
the expert resource the public trusts for information about gas prices, travel trends 
and other issues important to motorists. We also partner with key community 
leaders to advance legislative and regulatory issues our members care about.

AAA is also a leading provider of property and casualty insurance products and 
services. We insure more than 2.1 million autos and homes. Our automotive 
insurance claims ratings in our regional footprint are among the best in the United 
States, according to independent national research. AAA also provides a Direct 
Repair Program which is one of the largest networks of independent accredited 
collision-repair facilities in the country. 

Members trust AAA for products and services 

Trustworthy
• Honest

• Respected

• Dependable

Best Brand
• First Place

• High Quality

• Consistent

Worth More
• Value

• Prestige/Status

• Peace of Mind

Leader
• Authority

• Expert

• Advocate

Care for Customers
• Service

• Information

• Accessible

Members Trust Us

Key Brand Attributes
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         Media channels to reach AAA Members

AAA Media Channels
AAA communicates to its members through a mix of media channels. These channels provide opportunities for advertisers to 
reach AAA Members with their advertising message. Media channels include: AAA Living printed magazine, AAA Living digital 
magazine, Savings E-Newsletters and AAA.com – Online Savings Program. 

#1 AAA Living - Printed Magazine
AAA Living is a member communication  
magazine providing AAA advice, 
products and services and travel information.

#3 Savings E-Newsletter
Savings E-Newsletters offer  
advertisers opportunities to  
market relevant savings  
offers via e-mail.

#2 AAA Living - Digital Magazine
AAA Living is distributed digitally,  
providing enhanced functionality  
via the internet.

#4 AAA.com - Online Savings Program
Online Savings Program is a customized  
savings program where AAA Members can  
access evergreen and limited-time offers  
on AAA.com in the Savings Section.

SEPTEMBER/OCTOBER 2011

5 Winter Getaways 
for Every Budget

PAGE 20

SUBLIME
ESCAPES

AAA’S NEWEST APP
  For Quick Help

After a Crash

PET-FRIENDLY DEALS
Save on Toys, Vet

Visits & More  

WEEKEND TRIP IDEAS
Historic Inns & 
Fall Splendor

River kayaking 
in Arizona
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AAA Living is a member communication magazine providing AAA advice, 
products and services, and travel information.

AAA Living 
Printed Magazine

70% of members are regular readers of AAA Living

Illinois/North Indiana.................................................................................................. 525,487

Iowa....................................................................................................................................................164,808

Michigan.............................................................................................................................. 977,472

Minnesota........................................................................................................................... 276,245

Nebraska.........................................................................................................................................113,943

North Dakota........................................................................................................................ 34,932

Wisconsin............................................................................................................................ 367,568

Total....................................................................................................................................2,460,455.

	 CIRCULATION

SOURCE: ABC Publisher’s Statement 6/30/10 & MRI AAA Living Reader Profile Study May 2011

Reader Interaction

70% are regular readers, 
having read at least 3 out of 
the last 4 issues they received

42.5% spend 15 to 29 
minutes with the magazine 

25% spend 30 minutes or 
more with the magazine

58% of members share 
their issues with at least 
one other reader

74% of regular readers took 
some form of action

Of these readers: 

38% visited or contacted a 
AAA office for TourBook guides, 
TripTik® routes, destination 
brochures or information

24% visited websites

12% traveled to a 
destination advertised or 
written about

SEPTEMBER/OCTOBER 2011

5 Winter Getaways 
for Every BudgetPAGE 20

SUBLIMEESCAPES

AAA’S NEWEST APP  For Quick HelpAfter a Crash
PET-FRIENDLY DEALS

Save on Toys, VetVisits & More  
WEEKEND TRIP IDEAS

Historic Inns & Fall Splendor

River kayaking in Arizona

MAY/JUNE 2011

GREAT  TRAIN

JOURNEYS
6 Routes Through the World’s 

Most Majestic Places 
PAGE 20

HOW TO SAVE ON GAS
And Other Road 

Trip Tips from AAA

WARM-WEATHER DEALS

Save on Grills, Yard 
Games and More  

LAKE GETAWAYS
Stay Cool With Our 

Statewide Trip Ideas
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AAAAdvice
AAA’s Newest App 4 . . . Child Seats: New vs. Used? 5 . . . Drowsy Driving—A Rising Concern 11

PHOTOGRAPHY BY JOHN NOLTNER

AAA Travel Agent Jennifer Galkowski explains 
why travel insurance is key for a worry-free trip.

Why is travel insurance important? I want my clients to have 
a wonderful vacation, and trip insurance helps by minimizing 
worry. Perhaps they have to cancel the trip, or they get sick or 
lose their baggage. With insurance, they’re protected.

What types of travel insurance are available? There is a range, 
from policies that will reimburse you in full if you cancel a 
trip for any reason to ones that are more restrictive. 

How much does travel insurance cost? It depends. The 
cheapest option isn’t always the best—lower-priced policies 
may not cover your entire investment. An agent can help 
you choose a policy based on your needs.

How do AAA Travel Agents help clients select the policy that’s 
best for them? I find out what’s important to them. Do they 
have health concerns that may disrupt their trip? Do they want 
the flexibility to cancel a week before departure? A day before? 

How has trip insurance helped your clients? One client hit 
a tree while on an ATV in the Dominican Republic. The 
insurance he bought through AAA Travel Agency helped 
him find a hospital, deal with the language barrier—and 
pay his medical costs.

Do you purchase travel insurance for yourself? Always. One 
time, my mom had a medical emergency two days before my 
trip. I got a full refund, which included airfare and hotel. ■

Go With a Pro

AAA Travel Agency can help you plan and book a vacation. 
Visit your local AAA Travel Agent or AAA.com/TravelAgent.

A911_0_03
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CONTACTS
Roadside Assistance:
AAA.com/RoadService 
or 800-222-1333

CONTACTS

Member Savings Partners:
AAA.com/Savings 

AAA Travel Agents:
AAA.com/TravelAgent 
or 800-222-1333

Iguassu Falls 
in Brazil.

33 | RIVER CRUISING 
IN EUROPE
Sail the great waterways 
to see Europe’s charming 
Christmas markets.

34 | TRAVEL GUIDE
Denver’s urban fun; three 
AAA Five Diamond-rated 
resorts; and more.

39 | ROAD TRIPS
Historic inns for fall get-
aways; the Upper Mississippi 
River Valley wine trail; great 
dining in Des Moines.

48 | MEMBER 
PERSPECTIVE
The Christophersons 
saved on a new SUV using 
AAA Auto Buying Service.  

15 | PET DEALS
Save on vet visits, food, 
medicine and more.

18 | OH, CHICAGO!
Dozens of ways to show 
your AAA Card and save 
in the Windy City.

ON THE COVER: River kayaking in Arizona. 
For more warm-weather escapes to enjoy this winter, go to page 20.

AAA 
ADVICE

AAA 
SAVINGS

September/October 2011

A911_1_01

ONLINE EDITION!
Visit

 AAA.com/AAALiving for videos and more of your favorite 
stories.

28
features

20 | FIVE SUNNY ESCAPES
With winter approaching, we’ve found five sultry spots 

sure to cure your cold-weather blues.

26 | A CENTURY OF SERVICE
Meeting members’ needs for 100 years, AAA is raising 

the bar again with its new Premier RV Membership.

28 | SURPRISING SOUTH AMERICA
South America is a study in 

contrasts—and affordable travel.
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2 | FROM THE 
PRESIDENT
Get the most value from 
your AAA Membership.

3 | GO WITH A PRO
Advice on trip insurance: 
Do you need it, and what 
kind should you buy? 

4 | CRASH APP         
Now your 
iPhone can help 
you after a crash.

5 | USED CAR SEATS
Why they are not worth 
the risks to your child.

7 | LIFE INSURANCE
How term insurance 
protects your family.

9 | PSYCHOLOGY 
OF DRIVING
Why teens are dangerous 
drivers—and how to help. 

11 | SAFETY
FOUNDATION
The alarming rate at 
which drivers fall asleep 
at the wheel—and 
how to prevent it.
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AAA Living is published on behalf of The Auto Club Group
by Pace Communications

Address communications to:
AAA Living, 1 Auto Club Drive,

Dearborn, MI 48126 
800-659-7651 • information@aaaliving.com

AAA Living does not accept unsolicited manuscripts, 
art or photographs. AAA Living assumes no liability for return 

or safety of unsolicited manuscripts, art or photographs.

Vice President 
Editorial Director

Marketing Director
Account Executive

Leslie Dunne Sadler
Kit Falvey
Joyce Kuo

For many of our mem-
bers, the core value of 
AAA Membership derives 
from three areas: roadside 
assistance, auto travel 
planning and member 
discounts. You’re likely 
aware of the peace of 
mind AAA Roadside 
Assistance provides; the 
ease and convenience of 
using AAA TripTik maps 
and TourBook guides; or 
the very tangible benefits of exclusive 
AAA deals and discounts available at 
thousands of hotels, restaurants, 
retailers and more.

But there is more to the AAA 
value story that I’d like to share with 
you—the lesser-known benefits that 
AAA provides its members. These 
hidden values take many forms, includ-
ing helpful products, programs and 
services. However, the goal remains 
the same—to serve our members.

This issue of AAA Living highlights 
several of these benefits. For example, 
AAA has launched a new auto-buying 
tool on AAA.com that can be a tremen-
dous aid in obtaining the vehicle you’ve 
always wanted. AAA Auto Buying 
allows you to shop conveniently from 
home, lock in a low, no-haggle price and 
potentially save an average of $4,600 off 
Manufacturer’s Suggested Retail Price!

Another new program 
we’re offering travelers is 
AAA Assured Stay. If you 
book a hotel stay through 
AAA Travel Agency at one 
of our Preferred Lodging 
Partner hotels and your 
stay fails to meet your 
expectations, you can 
request a refund for that 
night’s stay.

Overseas travelers may 
be excited to discover that 

AAA offers secure and convenient 
foreign currency solutions such as the 
Visa TravelMoney Card, TipPaks and 
Travelers Cheques. Our wide variety 
of options can save you time, money 
and headaches.

Finally, a story in this issue deals 
with the science of car batteries. 
By knowing how a battery works, 
you can prolong its life. This article 
also provides tips for buying a 
replacement battery, which you can 
do through our new Mobile Battery 
Service. You’ll get great quality, special 
member pricing and outstanding 
convenience since we deliver and install 
the battery for you.

I encourage you to read these articles 
in AAA Living, as well as the guides and 
tips on AAA.com, to discover the many 
ways AAA can add even more value to 
your life. ■

A910_3_02

STEVE WAGNER
President, AAA Michigan
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Estimated additional 
motorcycle fatalities each year 

if legislation passes

Majority of Michigan citizens who 
agree motorcycle riders should be 

required to wear a helmet

Added economic costs incurred 
annually by Michigan citizens 

should SB 291 be enacted

81

Help Keep Our 
Helmet Law 
For over 42 years, Michigan’s mandatory helmet law 
has protected motorcyclists and saved lives, but now 
it is under attack. Your help is needed to ensure this 
extremely beneficial law continues.

What Is Happening The Legislature is currently considering a bill that, 
if passed, would remove the mandatory helmet requirement for individuals 
21 years of age or older if they have had their motorcycle endorsement for 
two years or more, or passed a motorcycle safety course.

Why It Matters to All of Us You may think this law doesn’t affect you, but 
both the human toll and financial costs will have a devastating impact on 
Michigan residents. According to the National Highway Traffic Safety Admin-
istration, riders wearing helmets have a 29 percent better chance of surviving a 
crash than riders without a helmet. Removing the helmet restriction is projected 
to add 30 fatalities each year, along with 127 more incapacitating injuries. 

Beyond the human suffering, there are financial implications: An estimated 
additional $129 million economic burden will be placed on Michigan citizens. 
Motorcycle crashes already account for a disproportionate share of the money 
paid out of the Michigan Catastrophic Claims Association, a fund supported 
by a surcharge on every auto insurance policy in the state. Passage of this new 
law and its resulting claims will cause a direct increase in insurance rates—
affecting all drivers.

Michigan Voters Want to Keep the Helmet Law A recent poll of Michigan 
voters showed that 81 percent of our state’s residents believe the current manda-
tory helmet law should be maintained. AAA Michigan is adamantly opposed to 
any legislation that would weaken the motorcycle helmet use law and joins the 
majority of Michigan citizens in supporting our current lifesaving legislation.

What Can You Do? You can make a difference if you act now. Contact your State 
House Representative at house.michigan.gov and tell them not to support SB 291. 
Also, send an email to Gov. Rick Snyder at Rick.Snyder@michigan.gov and ask him to 
veto this legislation when it gets to his desk. Our voices can be heard as we work 
together to save lives and reduce financial burden. Thank you. ■

STEVE WAGNER
President, AAA Michigan

30
WHY THE HELMET 

LAW MATTERS

percent

$129
million
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Unleash your dog’s inner diva with a rhinestone-studded 
collar like these from Kmart.com. Save 5% on them at 
AAA.com/SpecialOffers.

Discounts and participating retailers are subject to change at any time. Discounts cannot be honored after the sale. 

Pet Projects
Show your pets—and your wallet—some love with these deals from AAA savings partners.

AT HOME AT PLAY

SMALL DOGS

Grab a little friend for man’s 
best friend. This cuddly chew 
toy from Martha Stewart Pets 
helps puppies strengthen jaw 
muscles and eases discomfort 
from teething. Save 6%
on it at PetSmart.com.
AAA.com/SpecialOffers

BIG DOGS

CATS Indulge your frisky feline in 
some healthy activity with this 
fun two-tiered scratching post 
and climbing tower. Save $10
on purchases of $100 or more 
at AAA.com/Target.

Serve sustenance with style. These trendy bowls come in three 
colors and four sizes—up to extra-large for the heftiest hounds. 
Save 6% on them at PetSmart.com. AAA.com/SpecialOffers

Cook up some healthy 
treats for your four-
legged friend with 
veterinarian- and canine-
approved muffin pans 
from Target.com. 
Save $10 on purchases 
of $100 or more at 
AAA.com/Target.

Turn “necessary” into “neato” with a designer litter pan from 
Target.com. They come in two sizes and three colorful designs. 
Save $10 on purchases of $100 or more at AAA.com/Target.

veterinarian- and canine-

SAV_Charticle_pr.indd   16 8/16/11   8:23:21 AM

AAA SAVINGS
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AAA’s Pet Website
Pet parents can go to PetSpot.AAA.com 
for savings and much more. Here’s 
what you’ll find:
■  Links to AAA savings partners, 
such as PetSmart.com, Kurgo.com, 
Target.com and other outlets where 
members can save on pet products.
■  Advice on driving with pets, including 
using proper restraints, selecting carriers 
or crates, and minimizing distractions 
from your pet while driving.
■  Tips for travelers, such as choosing 
a kennel or pet sitter, flying with pets 
and preparing your pet for travel.
■  A link to the AAA PetBook with more 
advice on travel safety and info on 
where to buy the book.

Save in Your Neighborhood
Finding AAA savings partners near you 
is easier than ever. Just go to AAA.com/
SaveNow for a list of discount opportu-
nities in your state—from restaurants to 
shops to services. Download or print the 
list, and watch your savings add up.

A111_0_21

ON THE GO

Give your lap dog his own 
space in the car with the 
Skybox Booster Seat. He 
can see out the window while 
staying safely strapped in with 
a tether that attaches to his 
harness. Save 10% on it at 
Kurgo.com. AAA.com/SpecialOffers

Keep kitty cozy in Sturdi-
Tote’s soft-sided cat carrier. 
The cylindrical shape and 
fleece cushion are perfect for 
curling up inside. Top and 
side entry points make get-
ting in and out a snap. Save 
6% on it at PetSmart.com. 
AAA.com/SpecialOffers

Your pooch will be leader of the 
pack with her Mountainsmith 
Dog Pack from eBags. Two 
zippered pockets hold essentials 
for a day on the trail. The 
fleece-lined harness and 
reflective trim make comfort 
and safety top priorities. 
Save 15% on pet packs at 
AAA.com/eTravelStore.

ONLINE SHOPPING: THOMAS NORTHCUT/GETTY IMAGES

Your pooch will be leader of the 

zippered pockets hold essentials 

SAV_Charticle_pr.indd   17 8/18/11   12:08:43 PM
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A furry visitor at  
Machu Picchu, Peru.

FT_SouthAmerica.indd   28 8/12/11   10:31:06 AM
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Sneak a peek at Chicago’s 
architectural gems.
Ever wanted to peek into 
one of Chicago’s architectural 
wonders not normally open to 
the public? How about 150? 
The first openhousechicago 
weekend, Oct. 15–16, will let 
you do just that in neighbor-
hoods ranging from the Loop 
to Little Village. Highlights 
of the free, self-guided tours 
include the state-of-the-art 
Power House High School 
(once a power facility used by 
Sears headquarters in the early 
1900s), the Frank Lloyd Wright-
designed Emil Bach House 
and the Park Gables’ 1920s-
era swimming pool (below).
The Chicago Architecture 
Foundation will provide 
maps and event guides. 
openhousechicago.org
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All the Rage
Discover what’s hot on the Chicago dining scene.

For a peek at 
other Chicago 

buildings featured in 
openhousechicago, 

see our online edition at 
AAA.com/AAALiving.

THE TREND: 
Retro dining salons

THE EXPERIENCE: 
Bedecked with 
chandeliers, the AAA 
Four Diamond-rated 
Lockwood 
( ), 
17 E. Monroe St., 
connects to the grand 
lobby of the recently 
restored AAA Three 
Diamond-rated Palmer 
House ( )—
and its resplendent, 
richly painted ceiling.

TIP:  Lockwood 
offers a 15% discount 
to AAA Members. 
lockwoodrestaurant.com

THE TREND: 
Food trucks

THE EXPERIENCE: 
The Loop and other 
neighborhoods are 
blessed by visits from 
trucks such as 
Gaztro-Wagon, which 
offers daily naan—
Indian flatbread—
sandwich specials. And 
sugary sweets, such as 
a chocolate-on-choco-
late Valrhona cupcake 
from More Mobile 
wagons, abound. 

TIP: Food trucks are 
mobile by nature. 
Check Twitter for 
routes or destinations.

THE TREND: 
Farm dinners

THE EXPERIENCE: 
A growing number of 
Chicago restaurants 
offer dinners featuring 
fresh ingredients 
sourced from local 
farms. Lula, 2537 N. 
Kedzie Blvd., is one— 
thanks to owner Jason 
Hammel, who has 
forged relationships 
with area farmers. 

TIP: Stroll along 
nearby Logan or 
Kedzie boulevards 
for a visual feast to 
complement Lula’s 
cuisine. lulacafe.com

THE TREND: 
Pork-apalooza

THE EXPERIENCE: 
Bacon’s popularity may 
be waning, but pork 
continues to star on 
menus. AAA Five 
Diamond-rated Everest 
( ),
 440 S. LaSalle St., 
recently featured 
flavorful pork cheeks 
and premises-cured 
ham—specialties of 
French Chef Joho’s 
native Alsace region.  

TIP: A $54 theater 
menu includes 
valet parking. 
everestrestaurant.com

 To find AAA Diamond-rated restaurants in Illinois, visit AAA.com/TourBook.

Everest Lockwood

Gaztro-WagonLula
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Plan your Michigan fall getaway using AAA.com/TripTik.

THE DRAW: Fall is a pretty time 
for a spin along this seven-mile loop. 
Wildflower meadows and beech-maple 
forests blaze with autumn color before 
revealing Lake Michigan views. 

THE DRIVE: Named for the Michigan 
lumberman who envisioned it, the route 
rambles by landmarks such as a covered 
bridge, pine plantation and overlooks 
atop the sand dunes.  

THE BASICS: Nab a park pass and 
free self-guided tour booklet at the 
entrance. The road’s 20-mph speed 
limit sets a leisurely pace, and pullout 
areas allow lingering without fear 
of holding up traffic. You’ll want to 
document the jaw-dropping scenery, 
so don’t forget the camera.

THE DIVERSIONS: Tables on Picnic 
Mountain allow for an alfresco lunch. 
The 1.5-mile Cottonwood Trail offers 
a pretty (if strenuous) leg stretch with 
views of D.H. Day farm. 

THE HIGHLIGHT: The crown jewel 
along the way may be the Lake Michigan 
Overlook (pictured), where an observa-
tion deck 450 feet above the lake affords 
unmatched views. nps.gov/slbe

ROAD TRIP

Revel in the season along Pierce Stocking Scenic Drive 
in Sleeping Bear Dunes National Lakeshore.

RT_3_print.indd   39 8/18/11   11:41:52 AM
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Visiting Europe’s holiday markets 
makes for a magical escape, says  
AAA’s Alexandra Petropoulos.  
>> PAGE 34
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Prague’s holiday  
market in Old  
Town Square.
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A TRAVELER EXPLORING THE 
LENGTH OF SOUTH AMERICA 
would cross nearly 4,500 
miles—more than three times 
the distance from Maine to 
Miami. Experienced any way—
by foot or train, car or cruise 
ship—the continent is a study 
in contrasts : from the snow-
capped Andes Mountains to 
Brazil’s sugary-sand beaches; 
from the cool, high-altitude air 
of La Paz, Bolivia, to the sultry 
heat of the Amazon rain forest; 
from Machu Picchu’s ancient 
ruins to the modern art 
galleries of Quito, Ecuador. >>

SOUTH 
AMERICA

S U R P R I S I N G

FT_SouthAmerica.indd   29 8/12/11   10:31:15 AM
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COME FALL AND WINTER, YOU’LL WANT TO SWAP YOUR 
SWEATERS FOR SUNSCREEN—SO START DREAMING NOW. 

WHETHER YOU WANT TO SAVE OR SPLURGE, THESE SUNNY 
SPOTS WILL WARD OFF THE COLD-WEATHER BLUES.

Elevated bliss: Lounging 
above the Bermuda surf  
in an overwater cabana.

5sunny EscapEs

FT_WinterEscapes_pr.indd   20 8/19/11   11:18:25 AM
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SAVE   bermuda is 
a relative bargain, 
because November 
through march is 

the island’s off-season—when hotels 
cut their rates significantly and 
airfares go down. still, sunny, 60- to 
70-degree days are the norm during 
these months. so rent a scooter for 
a day (about $50) and zip around 
the coastal roads. or, get a deal by 
booking a cruise. Five-night cruises 
from the east coast run through 
early November (commencing again 
in April), and start at around $550.

SPLURGE  Don’t be lulled by  
bermuda’s easygoing atmosphere; 
the upscale shopping scene here is 
serious business. stay at the luxuri-
ous, centrally located AAA Four 
Diamond-rated Fairmont Hamilton 
princess ( ) resort in Ham-
ilton. From there, take a few minutes’ 
stroll along the harbor to down-
town’s historic A.s. coopers & sons, 
Ltd., department store, where you 
can pick up Dior couture and Lladró 
porcelain. For jewelry, head to the 
nearby Astwood Dickinson shop. 
A pair of diamond-studded gold 
earrings shaped like bermudian tree 
frogs makes a lovely memento of 
your trip to paradise.

1bermuda

bermuda

FT_WinterEscapes_pr.indd   21 8/19/11   11:18:41 AM
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AAA Living is distributed digitally providing enhanced		
functionality via the Internet.

AAA Living  
Digital Magazine

           Digital editions are showcased on AAA.com for 6 months

	 E-MAIL DISTRIBUTION

How Members Access 
the Digitial Edition 
 
Our members access the digital 
edition in two ways: 

1. Via e-mail 
 
 
 

 
 

2. Via our homepage,
      AAA.com

	 DISTRIBUTION

Via the Internet to more than 800,000 AAA Members

Illinois/N. Indiana ..................................................................... 235,000
Iowa............................................................................................. 50,000
Michigan ................................................................................... 265,000
Minnesota ................................................................................. 105,000
Nebraska...................................................................................... 36,000
North Dakota ............................................................................... 10,000
Wisconsin................................................................................... 130,000

Total........................................................................................... 831,000

Internal records. Subject to change. 
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Interactive ways to communicate with members 

AAA MEDIA KIT | AAA LIVING

AAA Living Digital Functionality

AAA.com/Battery

Video and Audio
Readers can watch your latest TV commercial or listen to your 

latest radio spot at the click of a button.

Web Site Linking
Your digital ad can hot link directly to your web site. All links 
must be approved by AAA Living.

AD Gen - Digital Reader Service Program
Readers can ask questions or send requests

for more information directly to your inbox.
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2012 Editorial Calendar
Section Story Type Jan/Feb Mar/Apr May/June Jul/Aug (DIGITAL EDITION only) Sep/Oct Nov/Dec (DIGITAL EDITION only)

AA
A 

Ad
vi

ce

AAA Tools  
Stories about AAA’s many user-
friendly online tools—plus practical 
help on using them

Using Roadside Assistance app for all it’s 
worth:
Features of the Roadside Assistance app

Online planning tools for road trips Teen Driving Website Auto Insurance app:
How to photograph your car after a crash

Savings apps:
Including auto-buying and online tools

How to and benefits of creating your online AAA profile  

Auto Insurance                     
Stories on cars, driving and other 
car insurance-related topics

Coverage options: 
Rental-car coverage and more

Accident Assist:
AAA’s close cooperation with local authorities

Top stolen cars and how to prevent theft Direct Repair Shops How to choose a safer car How to save on insurance premiums (anti-theft devices, review/
update policy, clean record, etc)

Life Insurance or Are You Covered? 
Life Insurance stories 

LIFE: Real term-life insurance payout scenario.                                                               
ARE YOU COVERED? Home burglaries. Renters 
need coverage too. 
Also: When do you need a rider?

ARE YOU COVERED?  
How to protect your home against flooding, 
even if you don’t live in a flood-prone area                     
Sidebar: flood vs. water backup coverage  

LIFE: 8 Things You Need to Know About Whole 
Life Insurance  
ARE YOU COVERED? Bad weather prepared-
ness

LIFE: Life Insurance for single parents LIFE: Life insurance for families with special needs. 
2. AAALife.com Term Quoter  

LIFE: Time to Dust off Your Policy - 5 Questions to Ask as You 
Reassess Your Policy. 
ARE YOU COVERED? Snowmobile safety and insurance.

Safety Foundation                               
Foundation’s research & initiatives

Teen Drivers Learning Curve Roadwise Rx Cognitive distraction TBD Senior website DriveSharp for Teens

Sa
vi

ng
s

Savings: 
Product(s) from Savings Partners

Several types of exercise shoes:
Running, aerobics, indoor cycling/spin class, 
possibly snow shoes, crampons for walking 
outdoors

Organizational boxes and other storage 
products

Tools Cool accessories for your electronics Watches, including the eco-friendly Sprout watch Suitcases or passport holders

Savings: 
Charticle Products from Savings 
Partners in a certain theme                                                       

Exercise products Home: 
Spring cleaning and spruce-up 

Car: 
Parts/care/accessories

Electronic gear for back-to-school Eco/green-friendly products Travel: 
Gadgets/gear/clothing/travelers checks for road & plane trips

Savings: 
Ways to Save if you’re...    

. . . Going to Florida . . . Moving . . . Planning a Road Trip . . . Sending Your Kid Back to School this Fall . . . Getting/Staying Healthy  . . Traveling Overseas

Fe
at

ur
es

Travel Feature 1                           
Destination feature 

Italy Alaska - land Great rivers (domestic and int’l, linked to river 
cruising)

Greece - pictorial Off-season Europe Sports travel

Travel Feature 2                       
Destination feature 

Disney East Coast/U.S historic sites South America (focus on culinary and wine) TBD Wild kingdoms: 
Ways to see animals around the globe. Brown bears/Kodiak, 
Alaska; polar bears/Antarctica; Galapagos; Africa; etc.

TBD

Alex Petropoulos        Scandinavia/Russia cruise               Chairman’s tour to Greece London/Beatles tour Benefits of Family Travel or Cuba Christmas Markets 2013

           Editorial that is timely, relevant and helpful to our members

SEPTEMBER/OCTOBER 2011

5 Winter Getaways 
for Every Budget

PAGE 20

SUBLIME
ESCAPES

AAA’S NEWEST APP
  For Quick Help

After a Crash

PET-FRIENDLY DEALS
Save on Toys, Vet

Visits & More  

WEEKEND TRIP IDEAS
Historic Inns & 
Fall Splendor

River kayaking 
in Arizona

A910_0_00
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AAASavings
Pet-Friendly Deals 16 . . . Save With AAA in Chicago 18

Love More,  
Pay Less
Keep your pet healthy, happy  
and safe with these AAA deals. 

$110 Average annual household savings for members using AAA savings programs—enough to pay for a year’s membership.

Pet Assure  Take the sting out of Fido’s or 
Fluffy’s next vet visit. Pet Assure’s network 
of veterinarians provides discounts on shots, 
exams, surgeries and more. Save 15% on the 
program via AAA.com/Savings. 

Medicine  Save an average of 24%  
on prescription medicine—including pet  
meds—through the AAA Prescription Savings 
Program. Visit AAA.com/Prescriptions.*

the Pet Protector  Save 50% on the 
first year of membership with this “911”  
system for your pet. You get a tag with your 
pet’s I.D. number; if he’s lost and someone 
finds him, a call to the phone number on the 
tag reunites you. Visit Help4Pets.com/AAA. 

insurAnce  With auto insurance through 
AAA, Pet Injury Protection Coverage is  
included with collision coverage. It pays  
up to $500 in vet bills if your cat or dog  
is in your car and hurt in a crash.** 

turn the page for more  
pet-friendly deals.  >>
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*AAA Prescription Savings is NOT insurance. Discounts are only available from participating pharmacies.
**Insurance underwritten by Auto Club Insurance Association family of companies.
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PHOTOGRAPHY BY GEOFF JOHNSON

AAAAdvice
Spring Car Care 7 . . . Windshield Repair Scams 10 . . . Is Your Teen Driver “Risk Aware”? 11

AAA Travel Agent Deb Hyde shares how to plan 
a successful multigenerational getaway.

Why do you think multigenera-
tional travel is a growing trend? 
Grandparents have become 
more involved in grandchil-
dren’s lives, and many are 
more well off than in the past. 
So they’re often happy to pay 
for extended-family vacations. 

What makes for a successful 
multigenerational vacation? 
Different generations will have 
different ideas of what they 
want out of a trip. I tell mem-
bers to have a family meeting 
to gauge everyone’s wants and 
needs. I also advise families to 
come together for one meal or 
activity each day—whether it’s 
dinner or a shore excursion. 
These shared experiences 
create family bonding time.

What’s important  when plan-
ning activities/tours for multi-
generational trips? If you have 
kids or older travelers, your 
agent can find activities that 
aren’t too taxing—and plan 
downtime into your itinerary.

How can AAA Travel Agents 
help plan multigenerational 
trips? I set up everything from 
airport shuttles to adjoining 
hotel rooms. Also, because of 
my training and expertise, I 
can suggest tours that meet 
your family’s interests, and 
can’t-miss sites and activities. 

Tell me about a time you helped 
members plan a multigenera-
tional trip. I had a family going 
to Hawaii, and since I’m a 
Destination Specialist for 
Hawaii, I knew they were 
visiting during whale-
watching season. I sug-
gested a whale-watching 
excursion for them, and it 
was one of the best experi-
ences of their trip. 

If you could take your whole 
family on a vacation, where 
would you go? Hawaii. From 
swimming with the dolphins 
to an authentic Hawaiian luau, 
there’s something for every 
member of the family. ■

Go With a Pro

AAA Travel Agency can help you plan and book multigenerational 
trips. Visit your local AAA Travel Agent or AAA.com/TravelAgent.

ADV_GoWithAPro_pr.indd   5 2/9/11   2:21:20 PM

	 COVER 	 ADVICE 	 SAVINGS
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Section Story Type Jan/Feb Mar/Apr May/June Jul/Aug (DIGITAL EDITION only) Sep/Oct Nov/Dec (DIGITAL EDITION only)

AA
A 

Ad
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AAA Tools  
Stories about AAA’s many user-
friendly online tools—plus practical 
help on using them

Using Roadside Assistance app for all it’s 
worth:
Features of the Roadside Assistance app

Online planning tools for road trips Teen Driving Website Auto Insurance app:
How to photograph your car after a crash

Savings apps:
Including auto-buying and online tools

How to and benefits of creating your online AAA profile  

Auto Insurance                     
Stories on cars, driving and other 
car insurance-related topics

Coverage options: 
Rental-car coverage and more

Accident Assist:
AAA’s close cooperation with local authorities

Top stolen cars and how to prevent theft Direct Repair Shops How to choose a safer car How to save on insurance premiums (anti-theft devices, review/
update policy, clean record, etc)

Life Insurance or Are You Covered? 
Life Insurance stories 

LIFE: Real term-life insurance payout scenario.                                                               
ARE YOU COVERED? Home burglaries. Renters 
need coverage too. 
Also: When do you need a rider?

ARE YOU COVERED?  
How to protect your home against flooding, 
even if you don’t live in a flood-prone area                     
Sidebar: flood vs. water backup coverage  

LIFE: 8 Things You Need to Know About Whole 
Life Insurance  
ARE YOU COVERED? Bad weather prepared-
ness

LIFE: Life Insurance for single parents LIFE: Life insurance for families with special needs. 
2. AAALife.com Term Quoter  

LIFE: Time to Dust off Your Policy - 5 Questions to Ask as You 
Reassess Your Policy. 
ARE YOU COVERED? Snowmobile safety and insurance.

Safety Foundation                               
Foundation’s research & initiatives

Teen Drivers Learning Curve Roadwise Rx Cognitive distraction TBD Senior website DriveSharp for Teens

Sa
vi

ng
s

Savings: 
Product(s) from Savings Partners

Several types of exercise shoes:
Running, aerobics, indoor cycling/spin class, 
possibly snow shoes, crampons for walking 
outdoors

Organizational boxes and other storage 
products

Tools Cool accessories for your electronics Watches, including the eco-friendly Sprout watch Suitcases or passport holders

Savings: 
Charticle Products from Savings 
Partners in a certain theme                                                       

Exercise products Home: 
Spring cleaning and spruce-up 

Car: 
Parts/care/accessories

Electronic gear for back-to-school Eco/green-friendly products Travel: 
Gadgets/gear/clothing/travelers checks for road & plane trips

Savings: 
Ways to Save if you’re...    

. . . Going to Florida . . . Moving . . . Planning a Road Trip . . . Sending Your Kid Back to School this Fall . . . Getting/Staying Healthy  . . Traveling Overseas

Fe
at

ur
es

Travel Feature 1                           
Destination feature 

Italy Alaska - land Great rivers (domestic and int’l, linked to river 
cruising)

Greece - pictorial Off-season Europe Sports travel

Travel Feature 2                       
Destination feature 

Disney East Coast/U.S historic sites South America (focus on culinary and wine) TBD Wild kingdoms: 
Ways to see animals around the globe. Brown bears/Kodiak, 
Alaska; polar bears/Antarctica; Galapagos; Africa; etc.

TBD

Alex Petropoulos        Scandinavia/Russia cruise               Chairman’s tour to Greece London/Beatles tour Benefits of Family Travel or Cuba Christmas Markets 2013
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Visiting Europe’s holiday markets 
makes for a magical escape, says  
AAA’s Alexandra Petropoulos.  
>> PAGE 34
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Prague’s holiday  
market in Old  
Town Square.
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A furry visitor at  
Machu Picchu, Peru.

FT_SouthAmerica.indd   28 8/12/11   10:31:06 AM
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A TRAVELER EXPLORING THE 
LENGTH OF SOUTH AMERICA 
would cross nearly 4,500 
miles—more than three times 
the distance from Maine to 
Miami. Experienced any way—
by foot or train, car or cruise 
ship—the continent is a study 
in contrasts : from the snow-
capped Andes Mountains to 
Brazil’s sugary-sand beaches; 
from the cool, high-altitude air 
of La Paz, Bolivia, to the sultry 
heat of the Amazon rain forest; 
from Machu Picchu’s ancient 
ruins to the modern art 
galleries of Quito, Ecuador. >>

SOUTH 
AMERICA

S U R P R I S I N G

FT_SouthAmerica.indd   29 8/12/11   10:31:15 AM
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Section Description Jan/Feb Mar/Apr May/June Jul/Aug (DIGITAL EDITION only) Sep/Oct Nov/Dec (DIGITAL EDITION only)
AA

A 
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Travel Value Shoulder season values (China) Places where the dollar is strongest How AAA helps you pay for travel - AAA credit card rewards 
points etc.

Booking early vs. booking last-minute: Which is best way to save? Group travel discounts/destination weddings Slow Periods - Book now for 2013 spring break or winter escape 

Diamond 
Property Spotlight 
& Domestic 
Destination 

Westin Kierland (Scottsdale), Phoenician (Scottsdale), 
JW Marriott Desert Ridge (Phoenix)

Westin Hilton Head Fairmont Waterfront, Vancouver The Liberty Hotel, Boston, MA  Jade Mountain Resort or Cotton Bay Village  Ritz-Carlton Bachelor Gulch

IA Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough Farm Getaway Beat the Heat Road Trip (Whitewater Park opening in Charles City) Taste of Fall (food trails, upick spots, etc) Urban Escape 

IA Highlights Casinos: Grand Falls and/or Riverside Casino and Golf Resort Spring getaways with your pet Bike trails roundup, National Bike Month (could be all 
states)

Farmers markets Horseback riding Holiday train rides: Midwest Central Railroad, Mt. Pleasant

Winter Dance Party (early Feb, Clear Lake) Mount Vernon sidewalk chalk festival (early May) Classic car shows/museums Iowa State Fair, Des Moines Pie—best in state: Cronk’s Café, Denison (85th anniv.), Farmer’s Kitchen, 
Atlantic (Nat Chps.) more

Prairie Christmas at living history museum in Des Moines

“University of Okoboji” Winter Games, Jan 27-29--broomball, 
x-country skiing, et al

Crafts at the Amana colonies (tie in with Easter) Orange City Tulip Festival (75th anniversary) Drive-in movie theaters New John Deere museum opening Family-dinner destination restaurants

Muscatine Art Center/new works (Picasso, Van Gogh, Matisse, 
Renoir)

Civic Center/Des Moines (Memphis & Billy Elliot musicals) New Miss. Plaza and Riverfront Marina open OR Des Moines 
art festivals

TBD Herbert Hoover Presidential Library, West Branch TBD

IL Road Trips Romantic Winter Weekend (casino mention) (AAA) Diamonds in the Rough - Restaurants Farm Getaway Best Beaches (for families, dogs, walking, etc) Taste of Fall (food trails, upick spots, etc) Urban Escape

IL Highlights Miss. River eagle watching Spring getaways w/your pet (Camp Dogwood) Nod to safe driving 
with your pet

Golf: What’s new and mention-worthy (incl. Ryder Cup @ 
Medinah CC)

Presidential attractions (Lincoln, Reagan) Fall festivals Winter lights roundup (incl. Lincoln Park Zoo)

N. Indiana maple syrup festivals Illinois movie palaces Indiana summer fun (incl. Valparaiso Popcorn Festival, 
Gary Air Show)

Lincoln Highway mural project Horseback riding Holiday trains

Pond hockey: Trend-feature w/ tournament roundup TBD Literary Illinois—including Printers Row Book Fair in 
Chicago

Cool self-guided Chicago tour(s) (via apps or podcasts) Vineyard grape stomp (Harbor Springs, MI) TBD

Ski deals/ski resort news (Mich. & Wis.) Broadway in Chicago preview Children’s Museums: DuPage, Navy Pier TBD Best places to watch the Big Game—and save with AAA TBD

MI Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough Lake St. Clair Circle Tour Best Beaches (for families, dogs, walking, etc) Taste of Fall (Chocolate Trail thru Traverse City and surrounding towns) Urban Escape

MI Highlights Casinos: High rollers on a budget (MGM Grand, Motor City, 
Greektown)

Live in a Lighthouse! Lighthouse Keepers program in Traverse 
City

Golf story: golf packages, weekends, or what’s new or 
mention-worthy in MI

Farmers Markets Fall Festivals (roundup) Holiday nights at Greenfield Village, Dearborn

Henry Ford Museum: “Driving America” exhibit Ann Arbor Film Festival (50th anniversary) Flower Day at Detroit’s Eastern Market or Wright Museum 
Wine Festival

Detroit Int’l Jazz Festival (North America’s largest free jazz fest) Resort for a family getaway Holiday trains: Steam Railroading Institute, Owosso; Holiday Train Show, 
Holland

Pond hockey: Trend-feature w/ tournament roundup Cincinnati Museum Center’s “A Day in Pompeii” exhibition,    
March 2-August 12

New “Dark Sky Park,” Traverse City. (This summer: best 
views of aurora borealis in 10 years)

Blueberry Festivals (4 around the state in Aug)—with blueberry recipe from 
Diamond-rated restaurant chef

Great pie: Grand Traverse Pie Co., Achatz Pie Co/Armada; House of Pies, 
Oden; Sweetie-icious Pie Pantry, DeWitt; Fennville

Dining: Great Spots for a Family Dinner Out

Michigan ski deals/ski resort news Winery story, likely from a Lake Michigan Shore Wine Trail winery 
(April is Michigan Wine Month)

Classic car shows/ museums President-themed outing—with mention of Ford Library & Museum TBD TBD

MN Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough - Restaurants Farm Getaway Weekend Beat the Heat Weekend or Best Beaches Taste of Fall (food trails, upick spots, etc) Urban Escape

MN Highlights Casinos: Fortune Bay and Objibwe Heritage Center Spring getaways with your pet Bike trails roundup, pegged to National Bike Month Farmers markets Where to go horseback riding Holiday train rides: North Shore Scenic Railroad, Duluth

Red Wing Eagle spot weekends MN zoo expansion Classic car shows/museums MN State Fair, St Paul Resorts as destinations Winter Escapades, Lanesboro

Where to find fresh local produce in winter Spring at new Lake Vermilion State Park Where to see flowers blooming: Apple Blossom Scenic Drive Tettegouche State Park new visitor center Fort Snelling State Park (50th Anniversary) Great family dining destinations

Pond hockey: Trend-feature w/ tournament roundup Fishing spots roundup Grand Old Day in St. Paul (Midwest’s largest one-day 
festival)

Local/Organic Farm visit Fall festivals TBD

ND Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough Ranch Getaways Beat the Heat Weekend Taste of Fall (food trails, upick spots, etc) Urban Escape

ND Highlights Casinos New National Historic Register sites Golf: Bois de Sioux Golf Course (only course in US strad-
dling a state line, MN/ND)

Unusual destinations (burning coal veins, dinosaur hunts, missile silos) Fall festivals Images of ND - Winners of 2012 AAA-sponsored photo contest

Art of the Plains exhibit (Fargo) Fort Totten (new visitor center, 2011) New ways to camp (yurts, earth lodges, etc) Medora’s walking tours return Horseback riding Family dining destination restaurants

Dog Sledding Trail building/working vacations (volunteer vacation locally) Wagon train fun AAA Photo Contest - kick off Fargo/Moorhead studio crawl Holiday trains

Warm up at new ND spas (Medora, Bismarck, Fargo) TBD Outdoor women getaway Local/Organic farm visit Fall migration in Kulm TBD

NE Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough Farm Weekend Beat the Heat Weekend Taste of Fall (food trails, upick spots, etc) Urban/museum Weekend Getaway

NE Highlights Casinos: Council Bluffs near Omaha Spring getaways with your pet Bike trails roundup, pegged to National Bike Month Farmers markets Where to go horseback riding OR Market to Market Relay Race, Omaha to 
Lincoln

Holiday train rides: Fremont Dinner Train

Heart City Bull Bash (Valentine’s Day) Wine, Writers and Song Festival (Brownsville) Classic car shows/museums NE State Fair Smithsonian Museum on Main Street tour/Calhoun Omaha holiday lights festival

Joslyn Art Museum: Egyptian art exhibit Homestead Act, 150th Anniversary Drive-in movie theaters Scenic drive along the Oregon Trail in NE Riverside Discovery Center opening/Scottsbluff Family dining destination spots

Bald eagle spotting TBD US Olympic swim trials TBD Gerald R. Ford Conservation Center, Omaha TBD

WI Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough Farm Weekend Beat the Heat OR Best Beaches Taste of Fall (food trails, upick spots, etc) Urban/museum Weekend Getaway

WI Highlights Miss. River eagle watching Kids museums (Green Bay’s opens in spring) Classic car shows/museums Farmers markets Fall festivals Winter lights

Pond hockey Spring getaways with your pet Milwaukee Riverwalk boat tours Apostle Island paddling Horseback riding Dells Holiday Train

Casinos Spring festivals/events Madison rooftop fun Barn tours Vineyard grape stomps Ice Sculpting (Eagle River Ice Castle)

Where to find fresh produce in winter Milwaukee performing arts spring preview Cheese Fests TBD Lighthouse stays TBD

           Editorial that is timely, relevant and helpful to our members
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Section Description Jan/Feb Mar/Apr May/June Jul/Aug (DIGITAL EDITION only) Sep/Oct Nov/Dec (DIGITAL EDITION only)

AA
A 

Tr
av

el
 A

ge
nc

y

Travel Value Shoulder season values (China) Places where the dollar is strongest How AAA helps you pay for travel - AAA credit card rewards 
points etc.

Booking early vs. booking last-minute: Which is best way to save? Group travel discounts/destination weddings Slow Periods - Book now for 2013 spring break or winter escape 

Diamond 
Property Spotlight 
& Domestic 
Destination 

Westin Kierland (Scottsdale), Phoenician (Scottsdale), 
JW Marriott Desert Ridge (Phoenix)

Westin Hilton Head Fairmont Waterfront, Vancouver The Liberty Hotel, Boston, MA  Jade Mountain Resort or Cotton Bay Village  Ritz-Carlton Bachelor Gulch

IA Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough Farm Getaway Beat the Heat Road Trip (Whitewater Park opening in Charles City) Taste of Fall (food trails, upick spots, etc) Urban Escape 

IA Highlights Casinos: Grand Falls and/or Riverside Casino and Golf Resort Spring getaways with your pet Bike trails roundup, National Bike Month (could be all 
states)

Farmers markets Horseback riding Holiday train rides: Midwest Central Railroad, Mt. Pleasant

Winter Dance Party (early Feb, Clear Lake) Mount Vernon sidewalk chalk festival (early May) Classic car shows/museums Iowa State Fair, Des Moines Pie—best in state: Cronk’s Café, Denison (85th anniv.), Farmer’s Kitchen, 
Atlantic (Nat Chps.) more

Prairie Christmas at living history museum in Des Moines

“University of Okoboji” Winter Games, Jan 27-29--broomball, 
x-country skiing, et al

Crafts at the Amana colonies (tie in with Easter) Orange City Tulip Festival (75th anniversary) Drive-in movie theaters New John Deere museum opening Family-dinner destination restaurants

Muscatine Art Center/new works (Picasso, Van Gogh, Matisse, 
Renoir)

Civic Center/Des Moines (Memphis & Billy Elliot musicals) New Miss. Plaza and Riverfront Marina open OR Des Moines 
art festivals

TBD Herbert Hoover Presidential Library, West Branch TBD

IL Road Trips Romantic Winter Weekend (casino mention) (AAA) Diamonds in the Rough - Restaurants Farm Getaway Best Beaches (for families, dogs, walking, etc) Taste of Fall (food trails, upick spots, etc) Urban Escape

IL Highlights Miss. River eagle watching Spring getaways w/your pet (Camp Dogwood) Nod to safe driving 
with your pet

Golf: What’s new and mention-worthy (incl. Ryder Cup @ 
Medinah CC)

Presidential attractions (Lincoln, Reagan) Fall festivals Winter lights roundup (incl. Lincoln Park Zoo)

N. Indiana maple syrup festivals Illinois movie palaces Indiana summer fun (incl. Valparaiso Popcorn Festival, 
Gary Air Show)

Lincoln Highway mural project Horseback riding Holiday trains

Pond hockey: Trend-feature w/ tournament roundup TBD Literary Illinois—including Printers Row Book Fair in 
Chicago

Cool self-guided Chicago tour(s) (via apps or podcasts) Vineyard grape stomp (Harbor Springs, MI) TBD

Ski deals/ski resort news (Mich. & Wis.) Broadway in Chicago preview Children’s Museums: DuPage, Navy Pier TBD Best places to watch the Big Game—and save with AAA TBD

MI Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough Lake St. Clair Circle Tour Best Beaches (for families, dogs, walking, etc) Taste of Fall (Chocolate Trail thru Traverse City and surrounding towns) Urban Escape

MI Highlights Casinos: High rollers on a budget (MGM Grand, Motor City, 
Greektown)

Live in a Lighthouse! Lighthouse Keepers program in Traverse 
City

Golf story: golf packages, weekends, or what’s new or 
mention-worthy in MI

Farmers Markets Fall Festivals (roundup) Holiday nights at Greenfield Village, Dearborn

Henry Ford Museum: “Driving America” exhibit Ann Arbor Film Festival (50th anniversary) Flower Day at Detroit’s Eastern Market or Wright Museum 
Wine Festival

Detroit Int’l Jazz Festival (North America’s largest free jazz fest) Resort for a family getaway Holiday trains: Steam Railroading Institute, Owosso; Holiday Train Show, 
Holland

Pond hockey: Trend-feature w/ tournament roundup Cincinnati Museum Center’s “A Day in Pompeii” exhibition,    
March 2-August 12

New “Dark Sky Park,” Traverse City. (This summer: best 
views of aurora borealis in 10 years)

Blueberry Festivals (4 around the state in Aug)—with blueberry recipe from 
Diamond-rated restaurant chef

Great pie: Grand Traverse Pie Co., Achatz Pie Co/Armada; House of Pies, 
Oden; Sweetie-icious Pie Pantry, DeWitt; Fennville

Dining: Great Spots for a Family Dinner Out

Michigan ski deals/ski resort news Winery story, likely from a Lake Michigan Shore Wine Trail winery 
(April is Michigan Wine Month)

Classic car shows/ museums President-themed outing—with mention of Ford Library & Museum TBD TBD

MN Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough - Restaurants Farm Getaway Weekend Beat the Heat Weekend or Best Beaches Taste of Fall (food trails, upick spots, etc) Urban Escape

MN Highlights Casinos: Fortune Bay and Objibwe Heritage Center Spring getaways with your pet Bike trails roundup, pegged to National Bike Month Farmers markets Where to go horseback riding Holiday train rides: North Shore Scenic Railroad, Duluth

Red Wing Eagle spot weekends MN zoo expansion Classic car shows/museums MN State Fair, St Paul Resorts as destinations Winter Escapades, Lanesboro

Where to find fresh local produce in winter Spring at new Lake Vermilion State Park Where to see flowers blooming: Apple Blossom Scenic Drive Tettegouche State Park new visitor center Fort Snelling State Park (50th Anniversary) Great family dining destinations

Pond hockey: Trend-feature w/ tournament roundup Fishing spots roundup Grand Old Day in St. Paul (Midwest’s largest one-day 
festival)

Local/Organic Farm visit Fall festivals TBD

ND Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough Ranch Getaways Beat the Heat Weekend Taste of Fall (food trails, upick spots, etc) Urban Escape

ND Highlights Casinos New National Historic Register sites Golf: Bois de Sioux Golf Course (only course in US strad-
dling a state line, MN/ND)

Unusual destinations (burning coal veins, dinosaur hunts, missile silos) Fall festivals Images of ND - Winners of 2012 AAA-sponsored photo contest

Art of the Plains exhibit (Fargo) Fort Totten (new visitor center, 2011) New ways to camp (yurts, earth lodges, etc) Medora’s walking tours return Horseback riding Family dining destination restaurants

Dog Sledding Trail building/working vacations (volunteer vacation locally) Wagon train fun AAA Photo Contest - kick off Fargo/Moorhead studio crawl Holiday trains

Warm up at new ND spas (Medora, Bismarck, Fargo) TBD Outdoor women getaway Local/Organic farm visit Fall migration in Kulm TBD

NE Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough Farm Weekend Beat the Heat Weekend Taste of Fall (food trails, upick spots, etc) Urban/museum Weekend Getaway

NE Highlights Casinos: Council Bluffs near Omaha Spring getaways with your pet Bike trails roundup, pegged to National Bike Month Farmers markets Where to go horseback riding OR Market to Market Relay Race, Omaha to 
Lincoln

Holiday train rides: Fremont Dinner Train

Heart City Bull Bash (Valentine’s Day) Wine, Writers and Song Festival (Brownsville) Classic car shows/museums NE State Fair Smithsonian Museum on Main Street tour/Calhoun Omaha holiday lights festival

Joslyn Art Museum: Egyptian art exhibit Homestead Act, 150th Anniversary Drive-in movie theaters Scenic drive along the Oregon Trail in NE Riverside Discovery Center opening/Scottsbluff Family dining destination spots

Bald eagle spotting TBD US Olympic swim trials TBD Gerald R. Ford Conservation Center, Omaha TBD

WI Road Trips Romantic Winter Weekend (AAA) Diamonds in the Rough Farm Weekend Beat the Heat OR Best Beaches Taste of Fall (food trails, upick spots, etc) Urban/museum Weekend Getaway

WI Highlights Miss. River eagle watching Kids museums (Green Bay’s opens in spring) Classic car shows/museums Farmers markets Fall festivals Winter lights

Pond hockey Spring getaways with your pet Milwaukee Riverwalk boat tours Apostle Island paddling Horseback riding Dells Holiday Train

Casinos Spring festivals/events Madison rooftop fun Barn tours Vineyard grape stomps Ice Sculpting (Eagle River Ice Castle)

Where to find fresh produce in winter Milwaukee performing arts spring preview Cheese Fests TBD Lighthouse stays TBD

Editorial that provides a complementary environment for your advertising message
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Full Page	 11,891	 10,732
2/3 Page	 8,349	 7,535
1/2 Page	 6,562	 5,922
1/3 Page	 4,774	 4,308

AAA MEDIA KIT | AAA LIVING

           Print ads will be reproduced in digital edition in Jan/Feb, Mar/Apr, May/Jun, and Sept/Oct

Full Circulation Rates For 2011
Full Coverage Circ: 2,460,455

Full Page	 69,644	 62, 854
2/3 Page	 47,358	 42,740
1/2 Page	 38,305	 34,570	
1/3 Page	 26,463	 23,884

	 1-2X	 3-4X

Four Color Display

Full Page	 21,862	 19,730
2/3 Page	 15,300	 13,808
1/2 Page	 12,023	 10,851	
1/3 Page	 8,744	 7,892

	 1-2X	 3-4X

Four Color Display

Regional Rates: Illinois/N. Indiana
Circ: 525,487

Regional Rates: North Dakota
Circ: 34,932

Full Page	 2,600	 2,347
2/3 Page	 1,816	 1,639
1/2 Page	 1,429	 1,290
1/3 Page	 1,041	 939

	 1-2X	 3-4X

Four Color Display

Full Page	 15,344	 13,848	
2/3 Page	 10,747	 9,700
1/2 Page	 8,440	 7,616
1/3 Page	 6,143	 5,544

	 1-2X	 3-4X

Four Color Display

Regional Rates: Wisconsin
Circ: 367,568

•	Black and White ads receive 15% discount.
• Rates are gross reflecting 15% agency commission. 
• Print ads will be reproduced in digital format in Jan/Feb, March/April, May/June and Sept/Oct.

Full Page	 9,922	 8,945
2/3 Page	 6,945	 6,268
1/2 Page	 5,459	 4,927
1/3 Page	 3,968	 3,581

	 1-2X	 3-4X

Four Color Display

Full Page	 31,591	 28,510
2/3 Page	 21,481	 19,387
1/2 Page	 17,862	 16,121
1/3 Page	 12,005	 10,835

	 1-2X	 3-4X

Four Color Display

Regional Rates: Michigan
Circ: 977,472

Regional Rates: Iowa
Circ: 164,808

Full Page	 5,270	 4,757
2/3 Page	 3,689	 3,329
1/2 Page	 2,897	 2,614	
1/3 Page	   2,114	 1,908

	 1-2X	 3-4X

Four Color Display

Regional Rates: Nebraska
Circ: 113,943

	 1-2X	 3-4X

Four Color Display

Regional Rates: Minnesota
Circ: 276,245

Display Rates for Print w/Digital Reader Service

AAA members respond to offers 

for additional information through 

reader service.

Here are statistics from 2011:

January/February 
Total Respondents: 8,913 

Total Selections: 32,364

March/April 
Total Respondents: 15,101 

Total Selections: 129,846

May/June 
Total Respondents: 11,952 

Total Selections: 93,052

Here are statistics from 2010:

September/October 
Total Respondents: 7,855 

Total Selections: 38,436

Name __________________________________________________________________________

Address ________________________________________________________________________

City _____________________________________________ State_________ ZIP _____________

E-mail __________________________________________________________________________

Print clearly. Circle number and mail by December 24, 2010. Allow 2 to 5 weeks for delivery.

PLEASE CHECK YOUR CLUB
❏  Chicago/N. Indiana (20)
❏  Michigan (47)
❏  Minnesota/Iowa (49)
❏  Nebraska (69)
❏  North Dakota (113)
❏  Wisconsin (270)

1
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136
137
138
139
140
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142
143
144
145
146
147
148
149
150

Readers Free Information Card (9/10)

ENTER
TODAY!

Texas Getaway
Win weekend accommodations 

and more!

Circle #1 at right

A separate camera ready ad may be submitted to enhance readability in the digital version. See specs 
for font size and style recommendations. Full page print ads will be upgraded to a spread in the digital 
edition. Audio and video can be included at no charge for ads 1/3 page or larger.

16



AAA MEDIA KIT | AAA LIVING

Reader Service available to all print advertisers

Full Circulation Rates For 2011
Full Coverage Circ: 2,460,455

	 1-2X	 3-4X

Four Color Travel Directory

1/6 Page	 13,929	 12,571
1/12 Page	 7,661	 6,913

	 1-2X	 3-4X

Four Color Travel Directory

1/6 Page	 4,380	 3,954
1/12 Page	 2,408	 2,174

	 1-2X	 3-4X

Four Color Travel Directory

1/6 Page	 6,319	 5,702
1/12 Page	 3,474	 3,136

Regional Rates: Minnesota
Circ: 276,245

	 1-2X	 3-4X

Four Color Travel Directory

1/6 Page	 1,058	 955
1/12 Page	 581	 525

	 1-2X	 3-4X

Four Color Travel Directory

1/6 Page	 2,386	 2,154
1/12 Page	 1,311	 1,185

Regional Rates: North Dakota
Circ: 34,932

	 1-2X	 3-4X

Four Color Travel Directory

1/6 Page	 527	 475
1/12 Page	 290	 262

	 1-2X	 3-4X

Four Color Travel Directory

1/6 Page	 3,068	 2,769
1/12 Page	 1,688	 1,523

Regional Rates: Iowa
Circ: 164,808

	 1-2X	 3-4X

Four Color Travel Directory

1/6 Page	 1,986	 1,792
1/12 Page	 1,092	 986

Travel Directory Rates for Print w/Digital

    

Full Distribution:	 $7,749	

Michigan:          	 $4,314	

Illinois/N. Indiana	 $3,437	

Wisconsin                       	 $2,849	

N. Dakota/Minnesota/ 
Iowa/Nebraska      	 $4,143 	

• Rates are gross reflecting 15% agency commission.
• Print ads will be reproduced in digital format in Jan/Feb, March/April, May/June and Sept/Oct. 

Functionality Rates

LIVE LINKS/AD GEN

Full Distribution: 	 $294

Regional:	 $147

* Spread rates include all functionality 

Full Distribution:	 $1,258

Michigan:          	 $572

Illinois/N. Indiana	 $397

Wisconsin                       	 $278

N. Dakota/Minnesota/ 
Iowa/Nebraska      	 $541

	

Spread Rates*

Rates for Digital Only Ads

		

1/6 Page Travel Directory

Regional Rates: Michigan
Circ: 977,472

Regional Rates: Illinois/N. Indiana
Circ: 525,487

Regional Rates: Nebraska
Circ: 113,943

Regional Rates: Wisconsin
Circ: 367,568
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           Bleed ads available on full page ads and spreads only

Jan/Feb	 complement to print	 Oct 31	 Nov 7	 Jan 13

March/April	 complement to print	 Jan 2	 Jan 9	 Mar 16

May/June 	 complement to print	 Mar 5	 Mar 12	 May 18

July	  digital only	 Apr 30	 May 7	 Jul 15

Sept/Oct	 complement to print	 Jul 2	 Jul 9	 Sept 14

November 	 digital only	 Sept 3	 Sept 10	 Nov 15

   ISSUE	 FORMAT	 SPACE	 MATERIALS	 IN HOME
SCHEDULE

AAA Living Deadlines for Print and Digital

* For all bleed ads, create page layout document to Trim Size, then add .125” bleed to all four sides. It is highly 
recommended that all critical design, type and copy elements stay within the Live Area dimensions (.25” in from 
trim size on both top and bottom and .4375” in from trim on both sides) to ensure all pertinent information is within 
trim safe zone.
** For spread ads, create page layout document as two facing pages each sized at 7.875” x 10.5”. Perfect align-
ment of type or design across gutter of two facing pages cannot be guaranteed. Allow at least .25” safety at gutter 
of each page for design and type running across gutter. Indicate trim on furnished proof.

Spread**	 16” x 10.75”	   	 14.875” x   10.0”

Full Page	 8.125” x 10.75”		  7.0” x   10.0”

Back Cover	 8.125” x 8.375”		  7.0” x 7.625”

2/3 Page Vertical	 ---		  4.625” x   10.0”

1/2 Page Horizontal	 ---		  7.0” x 4.875”

1/3 Page Square	 ---		  4.625” x 4.875”

1/3 Page Vertical	 ---	          	 2.25” x   10.0”    

	

    AD SIZE	 BLEED AD SIZE*	     	 NON-BLEED SIZE
FOUR COLOR DISPLAY

1/6 Page Vertical	 2.125” x   4.625”

1/12 Page	  2.125” x 2.0625”

    AD SIZE	 NON-BLEED SIZE
FOUR COLOR TRAVEL DIRECTORY

Advertising Specifications - Print

MECHANICALS
Printing Process: Web Offset (Heatset)
Trim Size: 7.875” x 10.5”
Binding: Saddle-stitched (jogged to the head)

15.75” x   10.5”

7.875” x   10.5”

7.875” x 8.125”

---

---

---

---

  TRIM SIZE
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Recommended specs
for digital only ads

Trim size: 
15.75” X 10.5” spread  
7.87” x 10.5” full page
2.125” x 4.625” 1/6 page vertical 

Minimum suggested font size: 16 pt.

Most commonly recommended fonts for web: 
Arial, Comic Sans, Courier New, Georgia, 
Trebuchet and Verdana

Large colorful images on open and airy layouts — 
important to remember difference between print 
and digital.

Minimum 300 dpi

Functionality specifications

Live Links
Send links to your sales rep for review with 
the linking policy.

Ad Gen
AAA members can e-mail a question directly from 
the digital magazine. Supply an e-mail address 
to receive inquiries.

Audio
Send audio files embedded in a Flash document. 
Our digital publisher also accepts .mp3 or .wav files. 
Mp3 files should be set at a sample rate of 11kHz, 
22kHz, 44kHz or 96kHz.

Video
Send video files as an .flv or .avi file. Our digital 
publisher also accepts Windows Media Player, 
Real Video or QuickTime 9 formats.

When sending QuickTime video files, please avoid using 
these video codecs: Intel Indeo Video and SoftDV. The 
recommended video codes for QuickTime 9 are:

• Uncompressed video 
• Sorenson video 1,2, and 3 
• Motion JPEG A and  B

When sending QuickTime 9 video files, please avoid using 
the IMA 4:1 audio code. The recommended audio codecs 
for QuickTime 9 are:

• Uncompressed audio 
• * ALaw 2:1 
• ADPCM

When sending .avi files, avoid using the Intel Indeo video code.

AAA MEDIA KIT | AAA LIVING

Digital ad and functionality specifications

ADVERTISING ACCEPTANCE
The publisher reserves the right to accept or decline 
any advertising. The advertiser assumes liability for all 
advertising content (including text, representations and 
illustrations of advertising printed) and also assumes 
responsibility for any claims arising thereof made against 
the publisher. An advertisement which simulates editorial 
content will be labeled with the word “Advertisement.” 
When a change in copy is not received by the material 
due date, copy run in the previous issue will be inserted. 
Late fees may be assessed for copy received after the 
due date. Publication of an advertisement demonstrates 
acceptance by the publisher. Prior to publication, there is 
no obligation or liability upon the publisher. No credit for 
positioning unless agreed to in writing.

READER SERVICE
Available to all advertisers placing insertions in print 
editions. Insertions received after Closing Date may not 
receive a listing. 

COMMISSIONS/CREDIT
Agency Commission: 15% for gross rates. Net in 30 
days. First-time advertisers required to pay in advance. 
Publisher reserves the right to hold advertiser and/or 
advertising agency jointly and severally liable for such 
monies as are due and payable to the publisher. 

DISCLAIMER
Any reflowing of text in layout because file was not ripped 
through a high-end output device, 600 dpi or above will not 
be the responsibility of the magazine. Ads not conforming 
to correct sizes will not be used. Extra charges may apply if 
materials are received in IBM software. Call for pricing.

ADVERTISER PROOFS
Press proof required with each ad. AAA Living shall not 
be held responsible for reproduction if no proof 
is provided.

ADVERTISING MATERIALS
Digital materials required: EPS files, CMYK (no spot 
colors), JPEG; PDF files (please contact your sales 
representative for preparation guidelines); Macintosh 
QuarkXpress 6.0 or later files with all postscript fonts 
and art included. (True Type, Multiple Master and Open 
Type will not be accepted.)

CANCELLATION
Cancellation will not be accepted by the publisher after 
Closing Date. Cancellation must be in writing.

Advertising Specifications & Policies

Ad Coordinator 
AAA Living
117 W. Third St.
Royal Oak, MI  48067

AAALiving@hour-media.com
248-691-1800 x128

MAILING AND SHIPPING INSTRUCTIONS
DIRECT MATERIAL QUESTIONS,  PROOFS AND ARTWORK FILES TO:

DIGITAL FILE DELIVERY
AAA Living accepts files through many portals, 
including e-mail and FTP. Please contact the 
advertising coordinator to access our FTP site. 

DIGITAL AD SPECIFICATIONS

PRINT & DIGITAL AD POLICIES
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          Market limited time offers online

Search Results
AAA Members are able to search 
for savings by category and/or brand.

Coupon
AAA Members are able to print a coupon 
from the AAA.com Savings site.

Savings Details
Savings details include the specific 
savings offer, a brief description of 
the business and location.

Driving Directions
AAA Members are able to obtain 
driving directions to redeem their 
savings offer.

AAA.com Savings is a customized online program where AAA Members can access 
personalized savings offers. Advertisers can post relevant offers that can be 
targeted demographically and geographically for specific time periods to specific 
members. Offers can be available online and at retail locations.

AAA.com Savings

AAA.com Home Page Link
There will be a direct link to the Savings 
section on the home page of AAA.com.

Savings Page
Members are able to personalize their 
savings offers by completing a member 
profile through a link on the Savings 
Page. Popular deals are highlighted on 
this page as well.
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 DISTRIBUTION 

Illinois/N. Indiana................. 235,000
Iowa........................................ 50,000
Michigan .............................. 265,000
Minnesota ............................ 105,000
Nebraska................................. 36,000
North Dakota .......................... 10,000
Wisconsin.............................. 130,000

Savings E-Newsletter
Savings E-Newsletters offer advertisers opportunities 

to market relevant savings offers via e-mail. 

• Limited inventory available

• All links must be reviewed 

by AAA Living for approval

• Maximum annual frequency 

is 4x per advertiser

 
	       

DEADLINES

Jan 	 Nov 29

Feb 	 Dec 30

Mar 	 Jan 27

Apr 	 Feb 24

Jun 	 Mar 30

Jul 	 Apr 30

Aug 	 May 28

Sept 	 Jun 29

Oct 	 Jul 30

Nov 	 Aug 31

Dec 	 Oct 1

DISTRIBUTION	 RESERVATION
	 & MATERIAL DEADLINE

AAA MEDIA KIT | INTEGRATED MEDIA

Distribution to over 800,000 AAA Member e-mails

MATERIAL FOR SUBMISSION FOR AAA.COM & SAVINGS E-NEWSLETTER

Please submit the following:

• Start Date 
• End Date If applicable 
• Locations: If applicable 
• Web Link URL: If applicable 
• Deal Title: Up to 50 Characters 
• Offer Description: Up to 3,500 Characters 
• Deal Restrictions: Up to 1,500 Characters 
• Deal Redemption: Up to 1,500 characters (web offer, phone offer, show your membership card, etc.) 

• Company Description: Optional - Up to 1,500 characters 
• One Logo: Optional 
• One Image: Optional

Image & Logo Specifications:  
Acceptable formats: .JPG and .GIF 
Size: 150 X 150 pixels 
Logo should have a transparent or white background

Submit Materials to: 
Gail Wysocki - gewysocki@aaamichigan.com 
313-336-5695
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ADVERTISING REPRESENTATIVES
Gail Wysocki, Advertising Director	  
gewysocki@aaamichigan.com		
313-336-5695

Canada  
APR Media  
Cyndy Fleming 		   
cfleming@aprcanada.com		
416-363-1388 x228

Caribbean 
Betty Ward 
caribgal@bellsouth.net			 
954-929-5120

Illinois/Indiana/Wisconsin 
Robert Rose & Associates 
Lisa@rosemediasales.com		
312-755-1133

Iowa/Nebraska/Kansas/S. Dakota/ 
Colorado/Montana/Wyoming/Idaho/ 
Utah/Washington/Oregon 
Wendy Parriott 
wparriott@hamediagroup.com 
800-390-7466 x2

Michigan—Eastern 
Laurie Burger 
laurieburger@comcast.net		
586-416-4195

Michigan—Western and Upper Peninsula 
Kim Amesbury 
kamesbury@comcast.net		
616-863-8760

Minnesota/N. Dakota 
Jenny Kollander 
jenny@kollandermedia.com		
952-405-9640

Missouri/Arizona/New Mexico/ 
California/Nevada/Hawaii 
Bonnie Gill 
bgill@hamediagroup.com		
402-592-5000 x299

New York/Maryland/Virginia/Delaware 
SMG 
lesgrafman@salesmgt.net		
914-949-4726

Ohio/Kentucky/West Virginia 
Leah Koch 
lkoch@hamediagroup.com 
402-384-4722

Texas/Oklahoma/Louisiana/Arkansas 
AJR Media Group 
nelson@ajrmediagroup.com 
800-383-7677 x11

Southeast 
Ray Rickles & Co. 
srickles@aol.com			 
770-664-4567

New England 
Kevin Scully  
kevinbscully@comcast.net		
508-539-1046

Business Development 
Focus Media  
Ron Frederick 
Ron@focusmm.net			 
586-808-3478

Advertising Services Manager 
Jamie Gnebba 
AAALiving@hour-media.com 
248-691-1800 x128




